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Thunder by the Bay

Where will it be held next year?

2016 Thunder by the Bay

Visitor and Economic Impact Study

SUMMARY OF RESEARCH FINDINGS

The study of the 2076 Thunder by the Bay was implemented to document the economic impact of the event.
Aftendance estimates provided by event organizers indicate some 90,000 people attended events related to
the Thunder by the Bay from January 7 - 10, 2016, These event attendee estimates come from the Sarasota
City Police Department and Suncoast Charities for Children. Fully 92.7% of the out-of-county attendees of
Thunder by the Bay either came to Sarasota because of the event or said it was important in bringing
them to the area. The tofal estimated economic impact of out-of-county attendees and donors to the
2016 Thunder by the Bay is £8,883,700.

PROFILE OF VISITORS ATTENDING THE 2016 THUNDER BY THE BAY EVENTS

1. Of the estimated 80,000 people who attended the 2016 T. Mon-residents traveled to the area using the following
Thunder by the Bay evenis, some 44.0% live in Sarasota transportation modes {Q7} (multiple response):
County year round or seasonally {21}, Matareycle 71.3%

2. Mon-resident aftendees (56.0% of total) distribute as Parsonal Car 204
follows {Q1):

o of Total
Day-Trippers 43.5% 8. Out-of-town visitors cite the following information sources
Crvemight Visitors 12.5 about Thunder by the Bay {Q11) (multiple response):
- - ) Previous Visits to the Event 50.6%

3. Of the out-of-county {non-Sarasota resident) attendees, Intermet _ 319
74.4% traveled from other parts of Florida and 25.6% came Recommendation p— ;”
from outside of Florida. {31 and G2}, Magazines/Maws Slurllins hdl dia 4.4

: 5 iy ] Matoreycle Club/Organization 16.1

4, The typical cvernight visitor party attending the 2016 PostersiFlyers 14.9
Thunder by the Bay had an average party of 2.6 people and
spent an average of 2.5 nights in the local area {Q3 and
Qs).

9. A majority of attendees (33.1%) plan to attend

5. e f 1 ih ; F7 8 next year's Thunder by the Bay event {Q13}. Specifically:

E:uyplelp%p;alri raveled with an average parly size of 2 Flan o ok
Residents/Seasonal Residents 95.0%

6. Better than half (59.8%) of 2016 event attendees are Day-Trippers 471
Harley-Davidson owners {Q8]). Crvernight Visitors 75.0

Estimated Attendee Direct Economic The total combined expenditures of

Economic Impacts Expenditures Impact out-of-county attendees and

Day-Tnppers $1,295,700 $2,458,000 participants of the 2016 Thunder by the

Overnight Visitors $3.268,300 $6.202.600 _Bz y are $4,786,100. The ~=Iuna¢r;i and

Total Attendee Impacts 564,000 8,661,600 indirect economic impact equa

Multiplier: 1.8978 US 'B':reau of Economic A::r:-sts RIMS 1 Curtput M::u;-llers $8,883,700 (+10.0% from las! year’s

envent), Additionally, Sarasota

Additional Economic Impacts * Impacts residents spent an estimated

Value of In-Kind Out-of-County Media Coverage 5149600 $1,098,200 at the event. The event

Suncoast Charities Donations 72500 EF'PPU'TE‘E' an E‘Sﬁmﬂtﬁ' 8,400 room

Total Direct Expenditures $222,100 nightx i area lodginge.

* Source: Lucy Nicandr, Suncoast Charibes for Chifdren

(& Research Data
Attendees average 50.1 years of age and report a median household income of $107,700. The age distribution is: 29.0%
40 years or younger, 14.8% 41 = 50 years of age, 31.1% 51 = 60 years of age, and 25.1% 61 years of age or older, Fully
91.2% of Thunder by the Bay attendees are Caucasian., Some 62.7% of attendees are male and 37.3% are female.

The findings of the study are based on 315 face-lo-face inlensews conducied with randomly selecled visitors al the 2006 Thunder by the Bay. Research Dala Services, inc. is

responsible for the desgn and anafysis of this project. The research was implemented by stafl inlervewsrs, frained, and supenvised by RDS peofessionals. The shady questionnaire,

processing soltwaees, opbical scanning programs, and nelaled madenials dewloped and used in and oo this propect, as well as this repor are proteched by the copytight ks of the Uniled
Shates of Amedic
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